Thirteen thousand kilometres from
Toronto, Laos is a landlocked country
in Southeast Asia, bounded by Vietnam,
Cambodia, Thailand, Myanmar and
China. With a population of about 7
million people, the rural villages rely
predominantly on subsistence farming,
what they can find in the jungle, and
sometimes fish, although their income
is often subsidized by the sales of pigs
and chickens.
During the 1960’s, Laos lost one-third of
its population due to the ‘secret’ war.
With the dubious distinction of being
the most heavily bombed country in the
world, equal to one bomb being
dropped every eight minutes, 24 hours a
day, over a nine-year period
(1964-1973), it is estimated that 30% of
the 260 million bombs never exploded
and remain scattered throughout the
countryside.
Still recovering and with YOUR help, we
are making a real difference in the lives
of these rural villagers. With access to
clean water, we can significantly reduce
illness caused by water borne bacteria
at a surprisingly low cost.

WHO ARE WE?
Incorporated in 2010, Adopt a Village in
Laos received charitable status in
August 2011.

It is the right of every human being to
have access to clean, purified water

Our charity registration number is:
83699 1000 RR0001
Its primary mandate is to provide new
water sources, clean water, education
facilities and sponsorship, hygiene
training and hygienic toilets in Laos,
with greater focus in the rural regions.

ADOPT A VILLAGE
IN LAOS

If you would like to know more about
our other projects including schools,
water and toilet projects, please
contact Steve Rutledge at the email
address below.

ADOPT A VILLAGE IN LAOS
8081 Caldwell Court, RR#1
Campbellcroft, Ontario L0A 1B0
Tel: (905) 885-0456
Web: adoptavillageinlaos.wordpress.com
Email: adoptavillageinlaos@gmail.com

WATER FILTERS

Follow us on Facebook.

Together We Are Making a Difference!
Bomb crater

Designed by Roland Drake, Toronto volunteer

LAOS FAST FACTS

Population

Average age

6.9 million

20.8 years

73% rural

Average income

Geography

$970 (although in
rural villages, $30)

25% size of Ontario
85 % mountainous,
with some plains
and plateaus
Capital: Vientiane

Infant
mortality rate
81 deaths per 1000

Life expectancy
Male = 54 years
Female = 56 years

Education
Less than 15% of
students attend
secondary school
(grades 6 - 9)
Less than 1% of
students attend
university

ANATOMY OF
A WATER FILTER

DONATE
A WATER FILTER

Made in Chamapasak
province, Laos, these
economical and
durable gravity-fed
water purification
filters are highly
effective at removing
bacteria, protozoa,
helminths (parasitic worms), turbidity
and other suspended solids, all of which
can contribute to major health issues
such as liver and kidney failure. In
addition, the pores of the ceramic filter
are “infused with anitbacterial silver to
provide a permanent, secondary
defense”. (Source: laowater.com)

To order your filter(s), please fill in the
following information.

• Costs only $65 per unit
• Services a family of up to 8
• Lasts for many years

__________________________________

Before each hill tribe family can receive
a water filter, one member from each
family must take a hygiene course to
learn how to maintain it properly.

Name: ____________________________
Address: __________________________
Phone # __________________________
Email:

__________________________

Name (s) you would like to see on the
filter (ie. The Smith Family or Canadian
Friends or In Memoriam) plus city and
province/state.

__________________________________
Cheque may be written to Adopt A
Village in Laos.
8081 Caldwell Court, RR#1,
Campbellcroft, Ontario L0A 1B0

What do you get?

We also accept VISA, MC, and AMEX.
Call 905.885.0456

You will receive an emailed photo of
the receiving family with the filter and
the label with your name (or a name of
your choosing), city and province. Also
included on the label with your country
flag as a backdrop, are the words ‘In
Friendship and Respect’ in Lao.

Note: We will not provide your personal
information to anyone, except to the
receiving family with the content on
the label.

